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LOURENSFORD ESTATE UNVEILS CHRYSALIS 

 

Lourensford Estate has unveiled the debut vintages of its elegant new flagships, the 

Chrysalis Red Blend 2015 and Chrysalis White Blend 2015. This is the culmination of years 

of dedication and passion to capture the essence of Lourensford’s unique terroir in a 

wine. 

 

Cellarmaster Hannes Nel explained that ever since joining Lourensford he had dreamt of 

making a wine that was the ultimate expression of the Estate, irrespective of the choice 

of grape varieties: “We began our Chrysalis journey with no preconceived ideas of what 

wine we were ultimately going to make. These uniquely Lourensford blends are the result 

of years of experimentation, learning and patience.” 

 

Made with minimal intervention from grapes of selected site-specific vines, only a limited 

quantity is bottled following intensive barrel selection and meticulous blending - 2517 

bottles of the Chrysalis Red Blend 2015 and 1412 bottles of the Chrysalis White Blend 2015. 

 

Explaining the symbolism of the name for the flagship range, Nel said: “Nothing demon-

strates the evolution of these wines better than the remarkable metamorphosis of the tiny 

chrysalis. For me the bottle symbolizes the pupa with the beautiful butterfly developing inside. Pouring the wine into 

your glass releases the rare butterfly, completing the metamorphosis of grapes into a wine of intense complexity.” 

 

Lourensford General Manager Koos Jordaan said that the 

launch of Chrysalis also celebrates the metamorphosis of the 

picturesque Estate in Somerset West. “From our beginnings as 

an unknown fruit farm to the world class wine producer and 

‘must-visit’ destination that we are today.” 

 

Available from the Lourensford tasting room from Monday to 

Sunday 9am until 5pm, the Chrysalis Red Blend 2015 will retail 

for R430 and the Chrysalis White Blend will retail at R300. 

 

To purchase the wine online or for more information visit 

lourensford.co.za and follow Lourensford on                                         

Twitter, Facebook or Instagram. 

The Lourensford Team                                                                                              

Jaco, Koos, Piet, Janine, Hannes & Ronel 

https://lourensford.co.za
https://twitter.com/Lourensford
https://web.facebook.com/Lourensford1700/?_rdc=1&_rdr
https://www.instagram.com/lourensford/


Personeelnuus          Personnel news 

AANSTELLINGS 

 

Horizon Fruit Logistics 
Precilla Strydom is met ingang Julie 2018 aangestel as Senior 

Krediteure Klerk by Horizon Fruit Logistics.  Precilla het voor-

heen as Krediteure/Debiteure Klerk by Foodzone gewerk. 

 

Karsten Marketing 

Danelle Lubuschagne is met ingang Julie 2018 aangestel as 

Produsente Rekening Bestuurder by Karsten Marketing.  

Danelle het voorheen by Henri Grové en Vennote gewerk.  

 

Karsten Boerdery 

Francois Oberholzer is met ingang Julie 2018 aangestel as 

Sweiser by Karsten Meganies te Roepersfontein.  Francois het 

voorheen by Sakkie Smit Vervaardiging gewerk.  

 

Imdawo Ekhule 

Leseta Jafta is met ingang Julie aangestel as Personeel/Loon 

Klerk by Imdawo Ekhule.  Leseta het voorheen as Loon Klerk 

by Karsten Western Cape Grapes gewerk.  

 
Ons wil hierdie werknemers verwelkom en dit word ver-
trou dat hulle ‘n lang en gelukkige werksverhouding saam 
met die Karsten Groep sal geniet. 
 
 

BEVORDERINGS 
 

Karsten Boerdery 
Attie Coetzee, Vakleerling:  Loodgieter by Karsten Meganies  

het sy vaktoets geslaag en is met ingang Julie 2018 bevorder 

en aangestel in die pos van Loodgieter en oorgeplaas na 

salarisse. 

 

Karsten Western Cape Grapes 
Christel Wiese, Administratiewe Klerk te De Hoop is met 

ingang Julie 2018 bevorder na die pos van Personeel/Loon 

Klerk. 

 

Shantel Marthinus, Administratiewe Hulp te De Oude Opstal is 

met ingang Julie 2018 bevorder na die pos van Junior Perso-

neel/Loon Klerk en oorgeplaas na salarisse. 

 

 

Ons wil hierdie werknemers gelukwens met hul bevorder-
ings en vir hul sterkte toewens met die uitdagings gekoppel 
aan die nuwe poste. 
 

 

Louis Janse van Rensburg.  
Groep Menslike Hulpbron Bestuurder 

APPOINTMENTS 

 

Horizon Fruit Logistics 
Precilla Strydom has been appointed as Senior Creditors Clerk 

at Horizon Fruit Logistics from 2 July 2018.  Precilla previously 

worked as Creditors/Debtors  Clerk at Foodzone. 

 
Karsten Management Services 
Danelle Labuschagne has been appointed as Producer 

Account Manager at Karsten Marketing from 2 July 2018.  

Danelle previously worked at Henri Grové and Partners.  

 
Karsten Boerdery 
Francois Oberholzer has been appointed as Welder at the 

Mechanical Workshop on Roepersfontein from 2 July 2018.  

Francois previously worked at Sakkie Smith Manufacturing. 

 
Imdawo Ekhule 

Leseta Jafta has been appointed as Personnel/Wages Clerk 

from 2 July 2018 at Imdawo Ekhule.  Leseta previously worked as 

a Wages Clerk at Karsten Western Cape Grapes.  

 
We want to welcome these employees and trust that they will 
enjoy a pleasant working relationship with the Karsten 
Group. 
 
 

PROMOTIONS 
 

Karsten Boerdery 
Attie Coetzee, Apprentice:  Plumber at the Mechanical Work-

shop on Roepersfontein, passed his trade test and has been 

promoted and appointed in the position of Plumber from 2 July 

2018 and transferred to salaries. 

 
Karsten Western Cape Grapes 
Christel Wiese, Administrative Clerk at De Hoop has been pro-

moted to the position of Personnel/Wages Clerk.  

 

Shantel Marthinus, Administrative Assistant at De Oude Opstal 

has been promoted to the position of Junior Personnel/Wages 

Clerk from 2 July 2018 and transferred to salaries.   

 
 
 
We would like to congratulate these employees with their 
promotions and we trust that they will take on the challeng-
es associated with the positions with the same diligence and 
dedication as in the past. 
  
Louis Janse van Rensburg.  
Group Human Resource Manager 



Baie geluk Isak en 

Maria Swarts met 

jul twee seuns. 

Welkom 

Gift  
Given 

& 

Waarom God seuntjies gemaak het. 
God het die wereld geskep uit sy drome: 

Van towerberge en oseane en strome, 
Vlaktes en valleie en woude daarby. 

Toe gaan staan en dink Hy:” Ek moet iemand kry, 
Wat op die berge kan staan , die see kan oorwin, 

Die vlaktes kan verken en die bome kan klim. 
Iemand wat klein begin en dan groei, 

Groot en sterk soos ‘n boom wat bloei,” 
Daarom het Hy seuns gemaak, vol kattekwaad 

Om te verken en oorwin, vol durf en daad 
Met vuil gesigte en skrape altyd 

Met dapper harte en glimlagte wyd. 
En toe Hy die taak uiteindelik voltooi, 
Het Hy beslis gedink dit was mooi… 



Petro Möller is deel van die groep Bundu Stap-

pers. Dit is ‘n groep vroue van die omliggende 

omgewing wat almal geniet om te stap. Die na-

week van 30 Junie 2018 het Petro ‘n stapnaweek 

op Raap en Skraap gereël. Hulle het dit 

goedgedink om klomp mussies vir die kinders by 

die kleurterskool te gee as ‘n liefdadigheids pro-

jek. 

Baie geluk                                         
aan Emile en Luandra met die                 

geboorte van hul dogtertjie,                

Hope,                                                                     
op die 4de Julie. 



Western Cape 

Learnership Level 2   Learnership Level 4   

GABRIEL DE VILLIERS – DE OUDE OPSTAL / PHELETSO RANTSANE – VREDE / ANATHI MADOLO – KROMVLEI 

BONGANI GQADU – VERGELEGEN / HERRY LOBALENG – DE HOOP 



Western Cape 

 

Vrede kategorie wenners:  

Johanna Hektor – Algemene werker  
Pheletso Rantsane – Tegniese operateur  
Tshepo Moremedi – Trekkerdrywer  
Rebaone Keagile – Junior Bestuur  
Elisa van Wyk – Admin  
Cornelius van Wyk – Behulpsaamste  
Jaconet Mahole – Vriendlikste   

 

Kromvlei kategorie wenners:  
Michelle Swartz – Algemene werker 
Anathi Madolo - Besproeiingspesialis 
Jesica Plaatjies – Sosiale Ontwikkeling 
Abraham Klaase - Trekkerdrywer 
Janetta Muller – Tegniese Operateur 
Johan Muller – Junior Bestuur 
Klaas Maarman – Kromvlei 
Matthew Loxton – Behulpsaamste 
Nanette van Wyk – Vriendlikste 
Gert Mias – Huis en Tuin 
Adam van Wyk – Grapkas 

 

Vergelegen kategorie wenners: 

Gertruida Burger – Algemene werker  
Hendrik Bosman – Besproeiingspesialis 
Sydnee Booysen – Tegniese Operateur  
Josef Plaatjies – Trekkerdrywer  
Bongani Gqadu – Junior Bestuur 

De Oude Opstal kategorie      

wenners: 

Jan Kiewiets – Tegniese Operateur  
Desmond Cupido - Trekkerdrywer  
Gabriel De Villiers – Junior Bestuur  
 Louise Karelse - Behuplsaamste  

De Hoop kategorie wenners:       
Magrieta Killian – Algemene Werker  
William Kruger – Besproeiingspesialis 
Lorraine Claassen –                                                       
              Sosiale Ontwikkeling 

Richard Olivier – Tegniese Operateur 
Lanshow Breda – Trekkerdrywer 
Herry lobaleng – Junior Bestuur 
Anthony Magwada – Admin 
Christopher Bantam – Behulpsaamste 
Freddie Prins – Vriendelikste 
Nolan van Niekerk – Huis en Tuin 

Baie Geluk                    

aan almal! 

Die karsten groep 

wil elkeen van 

hierdie werkers         

bedank vir hul harde 

werk en 

toegewydheid             

tot die maatskappy. 



Western Cape 

MANDELA DAY GOUDA PENSIONERS 

 

The pensioners in Gouda has a very active club where they gather weekly.  For 
most of them this is the highlight of their week.  At these gatherings they re-
ceive a healthy meal, participate in dance, singing etc. competitions, all to 
keep them active and healthy.  They play a big role in the community and 
many of them are ex workers of Karsten Fruit Packers.  Horizon had a winter 
warmer drive and treated each pensioner with a winter surprise bag, apples 

The pensioners in Gouda has 
a very active club where they 
gather weekly.  For most of 
them this is the highlight of 
their week.  At these gather-
ings they receive a healthy 
meal, participate in dance, 
singing etc. competitions, all 
to keep them active and 
healthy.  They play a big role 
in the community and many 
of them are ex workers of 
Karsten Fruit Packers.  Hori-
zon and Karsten Marketing 
had a winter warmer drive 
and treated each pensioner 
with a winter surprise bag 
apples and a hearty lunch.  On 
the day we were entertained 
with singing and danc-
ing.  They were overwhelmed 
to have ‘Karsten van die 
Kaap!!!!’ with them on the day. 

I would like to thank Horizon 
and Karsten Marketing for 
their initiative and giving joy 
and love to the elderly and also 
treating them with dignity.   

GOUDA                             
PENSIONERS 



Western Cape 

My Partners for Possibility principle, Christene Sonne, (principle of Bakerville Primary in Gouda) 

was nominated as Valcare woman of the year.  Val de Vie foundation forms part of Valcare 

which is the effective connector between funders, projects and beneficiaries in the Paarl valley 

and surrounding areas.  This is a huge compliment and achievement for Christene.   

We are  indeed very proud and privileged  to have her as principle in Gouda. 



Western Cape 

at 
HOOGLAND 

Hoogland’s annual leave started off with one of the most prettiest scenes ever on Monday,             

26 June 2018 when one of nature’s miracles descended on us.  This is also a pleasing sigh of 

relieve as it means now that the dam levels are on the rise as well as our underground water 

used for our boreholes.   

 



The 5th of June was World Environmental Day and the focus was on plastic pollution.  Koos and Ronel decided to 
motivate the Lourensford staff to take part and start July with a Zero Plastic campaign and to celebrate the month 
of July as a Zero Plastic month. 

Ronel will  present practical tips to start your own campaign on how to avoid using plastic.  Weekly information 
and tips will also be communicated to everybody. 

Faced with the undeniable consequences of a toxic tide of plastic, people 
around the world are rejecting single-use plastics and pledging to live more 
sustainably. Governments are acting too: More than 50 countries have 
signed up to the UN Environment Clean Seas campaign, making this the larg-
est global compact for fighting marine litter. 

Businesses cannot afford to ignore the public outcry and many industries are 
drawing up plans to phase out single-use plastics, use more recycled plastic 
in their packaging and work on more effective recycling. 

The pressure is not just coming from consumers. Bloomberg reported in 
June that a group of 25 investors, managing more than $1 trillion in assets, 
were demanding that Nestlé, PepsiCo, Procter & Gamble and Unilever re-
duce their use of plastic packaging. The demand, backed by the non-profit 
As You Sow, asked the companies to disclose annual plastic packaging use, 
set reduction goals, facilitate recycling and transition to recyclable, reusable 
or compostable packaging as much as possible. 

The urgency is undeniable: humans have produced around 8.3 billion ton of 
plastic since the 1950s and that figure is predicted to rise to around 34 bil-
lion ton by 2050. Plastic production is forecast to grow 40 per cent in the 
next decade with fossil fuel companies investing billions of dollars to build 
new generation plastic-making factories in the United States. 

Companies that use plastics clearly have a pivotal role to play in changing 
this unsustainable dynamic. The consumer goods industry is particularly 
aware that customers are already voting with their feet, shunning compa-
nies that do not stem their use of throwaway plastic. 

With the economic rationale for inaction declining, the hope is this new 
reality could spark innovation and opportunity. Already many large and 
small firms are making changes. Here are just a few examples: 

•In April, Swiss food giant Nestlé pledged to make all its plastic packaging 

100 per cent recyclable or reusable by 2025. It wants to encourage the use 
of plastics that allow better recycling rates and eliminate or change the com-
plex combinations of plastic that make recycling so difficult. 

•Rival Unilever has also pledged to ensure that all of its plastic packaging is 

fully reusable, recyclable or compostable by 2025. Unilever is also endorsing 

the Ellen MacArthur Foundation’s New Plastic Economy Initiative and aims 
to publish the full palette of the plastic materials used in its packaging by 
2020 to help create a protocol for the industry. 

• Around World Environment Day, Volvo said at least 25 per cent of plastics 

used in its new car models from 2025 will be made from recycled materi-
als. 

• Drinks giant Coca-Cola, which uses around 120 billion bottles a year, 

launched its World Without Waste campaign in January, saying it would 
recycle a used bottle or can for every new one sold by 2030. It has also 
pledged to increase the amount of recycled content in plastic bottles to 
50 per cent by 2030, and is experimenting with different collection tech-
niques for recycling its products, including backing government and in-
dustry efforts. 

• McDonald’s has said it will make all its packaging from renewable and 

recyclable sources by 2025. 

• Dell aims to make its packaging 100 per cent waste-free by 2020, using 

materials from sustainable sources. It already uses recycled ocean plas-
tics as well as other sustainable materials such as bamboo. It wants all 
packaging to be ultimately suitable for home composting or household 
collection. 

• Danone’s Evian will make all its plastic bottles from recycled plastic by 

2025. 

• British grocer Iceland has promised to eliminate plastic packaging from its 

own-brand products by the end of 2023. 

• Procter & Gamble, which makes Head & Shoulders shampoo, produced 

the first recyclable shampoo bottle, made with up to 25 per cent of recy-
cled beach plastic last year. It has pledged to make all its packaging recy-
clable or reusable by 2030. Its washing up brand, Fairy Liquid, has already 
produced a new plastic bottle, made with 100 percent recycled plastic, 
including 10 percent ocean plastic. The bottles were developed in part-
nership with  TerraCycle.  



Swedish furniture chain IKEA has pledged to phase out single-use plastic 
products from its stores and restaurants by 2020. The firm says it is com-
mitted to phasing out oil-based plastics and ensuring that all its plastic prod-
ucts are made using recycled materials. 

In Britain, the UK Plastics Pact seeks to harness to harness this awareness of 
the need for change. Around 60 companies, including Coca-Cola, Pepsi, 
P&G, Unilever and Nestlé, have signed up to the pact, which includes tar-
gets to eliminate problematic or unnecessary single-use plastic packaging 
through redesign, innovation or alternative delivery models, and ensure 
that 70 per cent of plastic packaging is effectively recycled or composted.  

Working with the Ellen MacArthur Foundation, sustainability organisation 
WRAP launched the pact in April, hoping to create momentum towards a 
systemic change in the way we use plastic. 

“The pact is about making packaging simpler and designed for the end of 
life as well as for life, and reducing the amount of unnecessary plastic,” said 
Peter Skelton, WRAP’s lead on the pact. 

“It’s also about making sure we keep that material going round and round 
in the economy, displacing virgin plastic and keeping it out of the oceans. 
It’s not just about recycling because that is the shorter-term solution but we 
need bold, new business models.” 

Skelton says WRAP is committed to monitoring progress on the pact. 

“We are very focused on showing really tangible, quick wins and backing 
that up with quantified reporting. We can’t have something that is just a 
pledge and no action.” 

Some activists argue that because recycling targets tend to be voluntary, 
legislation is needed to compel businesses to use plastics more sustainably. 
Skelton says legislation is an important part of the puzzle, and government 
support can be a powerful tool, but it is not the ultimate solution. 

“We are seeing a lot of people questioning what they are doing with their 
plastic strategy and businesses are really stepping up to the plate. It may 
cost them more to move out of some of the cheaper, less recyclable poly-
mers, like PVC and polystyrene, but they are under so much pressure from 
their stakeholders, their shareholders, consumers and NGOS that they just 
want to know what the good solution is. They don’t need more pressure in 
terms of legislation because they see that plastics are under threat.” 

Another way governments could help harness this corporate awareness 
would be to offer financial incentives to companies exploring alternatives to 
plastic. These could include tax rebates, research and development funds, 
technology incubation, public-private partnerships and support to projects 
that recycle single-use items and turn waste into a resource. 

It’s all about encouraging businesses to innovate. 

In a recent report, UN Environment examined the potential of replacing 
conventional plastics with a range of natural material, such as paper, 
cotton, wood, algae and fungi, and alternative technologies, such as new 
generation bio-polymers made from biomass sources. It also spotlighted 
companies, from multinationals to start-ups, that are innovating in this 
field. 

For example, a company based in New York has developed compostable 
packaging using waste organic material and fungal mycelium. The packaging 
can be shaped and has been used for shipping high value goods, including 
Dell computers. 

The UN report concluded that corporations must include sustainability in 
their business models, sometimes taking their lead from local communities 
to find available plant and animal alternatives to some plastics. Innovation 
and entrepreneurship were critical, it said. 

Surely, this is precisely the domain where the world’s leading companies 
should shine. The gauntlet has been flung down. It is up to businesses now 
to pick it up, and the stakes are high for everyone. 

“If we don’t improve the system in the next couple of years, there will a lot 
of backlash with potentially unintended consequences, such as people mov-
ing away from plastics,” said Skelton. 

In South Africa there is still a rather lackluster approach to doing away with 
plastics. We  have fast-food chains like wimpy that started a “No straw” 
campaign, but it is not unreservedly implemented. Spar and Woolworths 
committed to using paper bags instead of plastic bags. However, we need 
government to fully endorse the drive by NGO’s such as WWF and others. 

“We need to seize the moment, we need to har-
ness the interest and enthusiasm to act.” 

 

Let us lead by example and start to adopt a Zero Plas-
tic lifestyle here on Lourensford Estate! 



 

C e l e b rat i n g  M a n d e l a  D ay  

“A Society that does not value its older people denies its roots and endangers its future. Let us 

strive to enhance their capacity to support themselves for as long as possible and, when they 

cannot do so anymore, to care for them.” Nelson Mandela 

Cattle on Lourensford 

 

Just an update on our current “Cattle Status” on the farm. 

We have 22 calves ageing from one day up to two 

months old, and another 26 expected to give birth within 

the next month.  Furthermore there are 49 cows and 2 

bulls grazing on Lourensford. Must be the fertile soil and 

breath taking pastures that makes a Lourensford cow, a 

happy cow indeed. 

Welcome to the Team Danine 

Lourensford Fruit Company welcomes Danine 

Schoeman to our team. Danine started working as 

administrative help on 25 June 2018 while the fruit 

section and packshed had their annual three weeks 

leave. She will be responsible for several administra-

tive duties to assist the production sections with their 

load. Danine is a very enthusiastic lady and seems 

very capable of the responsibilities entrusted to her. 

All the best with your journey with Lourensford Fruit 

Company. May you have many blessed years and 

may you grow with the company and team. 

In celebration of Mandela day, Lourensford Fruit Company donated fruit as a gesture of 

good faith to all the retired Lourensford employees.  Apple and pear parcels were handed 

out by the production managers and production assistants in Lourensford, Sercor Park and 

Strand on 19 July 2018. Everyone was very grateful and send wishes of blessings and 

thanks for the initiative. 



….and so does the Lourensford Protea Team with the 

start of their peak season. The Succession harvest 

started middle July and seems to show great promise. 

Cartons are packed in the newly renovated pack shed 

daily and sent to The Flower Company for export. 

Each carton is made up with roughly 100 stems per 

carton. 40% of the flowers are exported far East, 20% 

middle East and 40% to Europe at this stage depending 

on market demand. Good luck to the protea team with this 

year’s harvest. 

     “The earth laughs in flowers.” Ralph Waldo Emerson 

Succession Harvest  



Roepersfontein nasorg het op 18 Julie hulle deel vir Mandeladag gedoen deur 
diensbaar te wees vir hul eie gemeenskap. Leerders het geskoffel en gespit 
by die woonbuurt se parkie, selfs die kleinste Graad 1 dogtertjies het hand 

bygesit en papiere opgetel. Nasorg leerders is na die tyd met Fizzers bederf 
vir hul harde werk.  

MANDELADAG 



Nelson Mandela lead by example and became a living legacy.  He                 
inspired us with the words: “It is in your hands to make the world a better 
place for all.” Kromhout aftercare made the world in Kakamas a better 
place by picking up trash.  Actions speaks louder than words.  We chal-
lenge you to fight against poverty.  Be on the look-out for a child without 
school shoes, buy one pair and change a future.          



MANDELA DAY REPORT 

Maiketso computer programme is an outreach programme which is imple-

mented in schools and it goes as far as possible to reach out to the communi-

ties as well. The centre with its stakeholders took part on Mandela day occa-

sion to also honour the global observance which implies to every individual. 

The stakeholders which include the school principal, teachers, CC and the 

BCS students came together and planned the day. They have nominated an 

orphanage in 2017, which they are visiting twice a year and it is continuing 

year after year. 

The stakeholders are aware that this day came about Mandela’s achieve-

ments in working towards conflict, resolution, democracy, human rights, 

peace, and reconciliation. With all this in their minds they are shadowing the 

call to also hand out something to the needy and the vulnerable members in 

the community. All the kids that live at the orphanage were brought together; 

teachers volunteered and went to fetch the learners from different schools 

with their cars; while the students together with the CC prepared breakfast 

for the kids.  

A big family was established and the day was shared together. The coordina-

tor from Karsten Boerdery, Veronica van Schalwyk and a representative 

from IDC were present to also show their respect towards Mandela day.  It 

was introduced to all members present, the purpose of the day and all the 

stakeholders were also introduced. The breakfast was shared amongst all 

members. The orphanage keepers Grandma and Grandpa (Kurnels’ family) 

were praised for their great impact that they are putting in towards the socie-

ty and to eventually build up a peaceful nation. They showed their honour to 

the quote that says “Any society which does not loves its children; is not worth 

to be called a society” and in order to have a better society you must start by 

caring for the kids.  

            Alex Mohurutshi  

“Young people must take it 

upon themselves to ensure 

that they receive the highest 

education possible so that they 

can represent us well in future 

as future leaders.” 

“Education is the most powerful 

weapon which you can use to 

change the world.” 



After attended training in the UK a lot of people were                
curious: “How did you end up being in that lovely 
place?”  Raymond Damadian (82-year-old inventor of 
the MRI scanner) offered his manor house (in Little 
Wittingham) for the use of Clear Sky Children’s Charity 
to promote the emotional wellbeing of children 
(through play and creative arts therapy, parent work-
shops and professional training).  This organisation 
invited Debi Maskell Graham to facilitate training on 
Parent Child Attachment Play.  Being a member of 
Debi Maskell Graham’s professional community “Big 
Toes, Little Toes” I received information regarding this 
training event.  Debi (who wrote several books on at-
tachment) developed (after 35 years in practice) the 
Parent Child Attachment Play program.   She translat-
ed a lot of research theory into three simple (but not 
easy) skills for parents to facilitate secure                   
attachment with their children – which is very important 
for development of mental health.    
 
The aim of Parent Child Attachment Play is not to train 
parents as therapists, but to utilize their strengths to 
act as agents of change.  Parent Child Attachment 
play is not therapy, but it might have therapeutic value.  
This attachment program is suitable for parents who                          
voluntarily have the desire to act as a secure base for 
their children.  Find more information on http://
www.bigtoeslittletoes.org. 
 
The sunny and long days offered me the privilege to 
visit Blenheim Palace (birth place of Winston Church-
ill’s). He will be remembered for his indomitable spirit 
while leading Great Britain to victory in World War II) 
and said: “Heathy citizens are the greatest asset 
any country can have.”  These words are also appli-
cable to companies, like the Karsten Group.  Secure 
attachment between parents and children enhance 
emotional wellbeing - which improve the strength of a 
company.  Parent child attachment play is not an easy 
quick fix, but according to research it has profound out-
comes.   
 
Jacomien Botes    

The Power                
of P lay  



Albert Heijn aftercare  

Roepersfontein aftercare teachers had exiting 

plans to entertain children during the school holi-

days.  This time the boys visited Upington and went 

to the police station and had a splendid time in a 

park.  We appreciated Panarotti’s generosity and 

friendliness!  Your pizzas are the best!   

Karsten Albert Heijn staff offers a variety of activities during the 

school holiday that are social, challenging and fun.  Experiential 

learning activities, movie days and craft filled the leisure time. 

Our kids just loved the pampering programs, which is also good for 

the improvement of the sense of the self.  Jacobus Mienies turned a 

few boys into batman and Marcha Vries and her pancake team kept the 

stomachs satisfied.        



 

Dankie vir iou inisiatief, harde werk en liefde wat jy 
gesaai het by Kromhout nasorg, Leonie Kruger!   



Kromhout aftercare children enjoyed the holiday program tremendously!  Rounders,     
netball, sleep over, baking and excursions were some of the fun activities that Leonie 

Kruger and Judy Brandt planned.  The wonderful week ended with a visit to Kakamas 
hospital to show appreciation to the staff.  Our children  experienced the opportunity to 

give.  We witnessed the change on their faces and it was priceless! 


